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of attendees are
under 34 years old
& 46% are classed

as ‘Mid Market’

Using Acorn profiling, Chester Racecourse has identified that guests
over-index in the Affluent Achievers and Comfortable
Communities category profiles.

Affluent Achievers are some of the most financially
successful people in the UK.

A high proportion of these people are very well educated and employed in managerial and professional
occupations. Many own their own business. Incomes are generally well above average. Many can afford
to spend freely and frequently and have also built-up savings and investments. Usually confident with new
technology and managing their finances, these people are established at the top of the social ladder. They
are healthy, wealthy and confident consumers.
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GAP

The Comfortable Communities category contains
many life stages.

They are mostly stable families and empty nesters, especially in suburban or semi-rural
locations. There are also comfortably off pensioners, living in retirement areas around the coast
or in the countryside and sometimes younger couples just starting out on their lives together.
Incomes overall are average. Those better established might have built up a degree of savings
or investments. Employment is in a mix of professional and managerial, clerical and skilled
occupations.
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CHESTER RACECOURSE STATISTICS
SOCIAL STATISTICS

NUMBER OF NUMBER OF

FACEBOOK FANS INSTAGRAM FOLLOWERS
48,344 23,300

Impressions Engagements Impressions Engagements
23,194,555 1,521,918 23,194,555 1,521,918

@ 2.8% 18-24 10.1% 18-24
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NUMBER OF
LINKEDIN FOLLOWERS
5,142

NUMBER OF
TIKTOK FOLLOWERS

1,867
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1,736,419 30,632

WEB STATISTICS

USER DEMOGRAPHICS

18 -24
17.8%
25 - 34
o
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13.7%

CHANNEL ACQUISITION

Organic 53.1%
Referral 19.4%
Direct (Including Email) 14.3%
Paid Search 8%
Social 5%

NEWSLETTER
SUBSCRIBERS

100,439

NUMBER OF SESSIONS

1,882,927

NUMBER OF USERS

1,086,992

NUMBER OF PAGE VIEWS

5,113,884

AVERAGE SESSION
DURATION

1:51




